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As America gets older, how we define good looks and
vitality will change, causing a shift in roles, ads and more

By Andre Mouchard
amouchard@scng.com

“At what age are you most
beautiful?”

That was the question posed in
a survey sent this year to about
16,000 adults in the United States
and seven other countries.

The collective answer was 30,
though respondents, all of whom
were 35 or older, offered a few
caveats. Men, for example, reach
maximum beauty at 32 while
women reach it at 28, according
to the survey. Also, peak beauty
apparently can arrive at different
times in different countries, with
Canadians and Germans saying
men hit it at 35 and Italians say-

ing women are most beautiful at
24.

But, details aside, the basic
message was clear: We humans
believe we are most attractive
sometime after the earliest bloom
of adulthood but a solid decade,
or more, before anything close to
middle age.

As for peak beauty and old
age? It’s not even close. For all the
lip service paid to the idea that
beauty is as much about attitude
as any physical attribute or birth-
day — a concept a lot of people
would say is demonstrably true
— thousands of anonymous re-
sponses suggest that’s not actu-
ally how we feel.

Just don’t tell Sports Illus-

trated.

This month, the magazine
chose Martha Stewart, 81, to be
one of four cover models for its
annual swimsuit issue. Stewart’s
appearance generated a lot of
buzz, pro and con, from people
who track aging and ageism (and
sexism, among other ’isms).

And it wasn’t a one-off. Days
before Stewart’s SI cover was re-
vealed, fitness guru Denise Aus-
tin, 66, was making news after
self-publishing photos of herself
wearing a swimsuit she’d mod-
eled several decades previously.
And, in the past year, everybody
from model Christie Brinkley (69)
and music legend Mary J. Blige
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CLOCKWISE FROM TOP LEFT: Martha Stewart, 81, Tom Cruise, 60, Christie Brinkley, 69,
Brad Pitt, 59, Susan Lucci, 76, and Jeff Goldblum, 70, are older celebrities who still carry industry clout.
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Ukraine

enter
of G/’s
last day

Zelenskyy attends summit
as countries work on ways
to punish Russia for invasion

By Foster Klug, Adam Schreck
and Josh Boak
The Associated Press

HIROSHIMA,JAPAN » World leaders ratcheted up
pressure today on Russia for its war against
Ukraine, with Ukrainian President Volodymyr
Zelenskyy at the center of a swirl of diplomacy
on the final day of the Group of Seven summit
of rich-world democracies.

Zelenskyy’s in-person attendance at one of
the world’s premier diplomatic gatherings is
meant to galvanize attention on his nation’s
15-month fight against Russia. Even before he
landed Saturday on a French plane, the G7 na-
tions had unveiled a slew of new sanctions and
other measures meant to punish Moscow and
hamper its war-fighting abilities.

Ukraine is the overwhelming focus of the

G7 » PAGE11

POLITICS
Feinstein staying may
be a help to Newsom

By Kaitlyn Schallhorn
kschallhorn@scng.com

Despite continued — and mounting — questions
about her health, Sen. Dianne Feinstein’s office last
week said she plans to finish her term in the U.S.
Senate.

But recent revelations about complications Fein-
stein, D-Calif., suffered from her shingles diagnosis,
including a brain inflammation — coupled with an
exchange she had with reporters in the U.S. Cap-
itol in which she appeared to be confused about
her absence — have only underscored the possibil-
ity that those plans could, at some point, change.

At 89 years old, Feinstein is the oldest sitting U.S.
senator, a trailblazer for women in politics who is
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HIGH SCHOOL BASEBALL NBA PLAYOFFS

KEITH BIRMINGHAM — STAFF PHOTOGRAPHER KEITH BIRMINGHAM — STAFF PHOTOGRAPHER

JSerra wins second consecutive D1 title Lakers’ season is pushed to the brink

Denver wins 119-108 at Crypto.com Arena to take a 3-0
series lead in the Western Conference finals. paGEe B1

The Lions defeat Santa Margarita 1-0in a tense divi-
sional championship game at Blair Field. page B2

CHAPMAN UNIVERSITY
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Angela Bassett speaks at graduation

The actress and producer inspires members of the 2023
class by telling them to always “stand tall.” Pace A3
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Disney’s Aladdin
May 7-12,2024

Volume 117, issue 141 7 1

Les Misérables
Sept 19-Oct 11,2023

Ain't Too Proud:
The Life and Times
of the Temptations

Oct 17-29, 2023 Clue
July 23-28, 2024

Funny Girl
May 28-Jun 9, 2024

Disney’s The
Lion King
Feb 1-25,2024

Peter Pan
Aug 6-18, 2024

MJ Dr. Seuss’ How

Mar 19-31, 2024 the Grinch Stole
Christmas

Beetlejuice Dec 19-24, 2024

Apr16-28, 2024
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ENTERTAINMENT

New TV programming pipeline in limbo from strike

By David Bauder
The Associated Press

NEW YORK » For decades,
the week in May when tele-
vision executives revealed
what new shows were com-
ing and which old ones
were going spoke to the
power and influence that
ABC, CBS, NBC and Fox
had over popular culture.

This past week offered
more evidence of how that
is diminishing, draped in
confusion about the future
wrought by the Hollywood
writers strike.

The week of schedule
presentations, known as
“upfronts” because net-
works are looking for mil-
lions of dollars in adver-
tising commitments, have
long been star-studded,
news-making events.

Johnny Carson an-
nounced the end of his
late-night run at an NBC
upfront. So convinced they
had a hit, ABC showed ad-
vertisers the entire pilot ep-
isode of “Modern Family”
one year (the same strategy
didn’t work as well when
NBC tried it with “Joey™).
CBS rewarded advertisers
with the Who in a private
Carnegie Hall concert.

This year the stars stayed
home, unwilling to cross
picket lines of striking
writers outside Manhat-
tan venues. That meant no
Jimmy Kimmel, whose an-
nual routine skewering his
own industry is always an-
ticipated. He’s been doing it
since 2002, with a few years
off due to the pandemic and
his son’s illness.

Instead, networks tried
to excite advertisers with
sports and news stars. Mi-
chael Strahan tossed auto-
graphed balls into the audi-
ence with Rob Gronkowski,

CHRIS PIZZELLO — INVISION — AP

Janelle James, left, Quinta Brunson, Lisa Ann Walter and Sheryl Lee Ralph pose in the press room with the award for
best television series, musical or comedy for “Abbott Elementary” at the Golden Globe Awards on Jan. 10in Beverly Hills.

Derek Jeter and Alex Ro-
driguez at Fox’s event, and
kibitzed with fellow “Good
Morning America” host
George Stephanopoulos at
ABC’s.

“With the writers strike
and everything, there
wasn’t a whole lot of ex-
citement about the upfronts
this year,” said Alan Wolk,
co-founder of TV(R)EV, a
media consulting business.

Television’s biggest mys-
tery is when viewers will be
able to see new mysteries
on television.

Networks tried different
strategies to deal with un-
certainties caused by the
strike. Generally, television
programs begin preparing

new episodes for the fall
starting in about a month,
but there have been no
contract talks since mem-
bers of the Writers Guild
for America went on strike
May 2.

CBS and NBC released
fall schedules as usual,
knowing that shifting gears
is a possibility.

“It creates some buzz, it
creates some hope,” Wolk
said.

Fox, however, didn’t
bother announcing a sched-
ule. ABC, where an execu-
tive privately said it would
be “miraculous” if the
strike was settled in time
to allow business as usual,
released a fall schedule that

relies almost exclusively on
unscripted programming.
Reruns of the popular com-
edy “Abbott Elementary”
was the only exception.
NBC has an entire sea-
son of episodes of “Found,”
a new missing persons
drama starring Shanola
Hampton, already filmed
in advance and ready to
debut Thursdays in the fall,
and recorded some new ep-
isodes of “Quantum Leap.”
But very few new or re-
turning broadcast shows
have done the same. If the
strike lasts into the sum-
mer, look for CBS, for exam-
ple, to offer expanded ver-
sions of shows like “Survi-
vor,” “The Amazing Race”

and “Big Brother,” prime-
time versions of game shows
like “The Price is Right” or
“Let’s Make a Deal,” and re-
runs of scripted shows from
previous years.

“It’s not lost on me that
with the strike underway,
all eyes are on unscripted,”
said Allison Wallach, pres-
ident of unscripted pro-
gramming on Fox. Fox
has two new game shows,
hosted by Jamie Foxx and
David Spade, on the docket.

Across the networks, ex-
ecutives put off deciding
whether to reject pilots
of several proposed new
shows or order a full season
of episodes, calls that are
usually made by May. The

future of some current pro-
grams — “American Auto,”
“Grand Crew” and “Young
Rock” on NBC, for example
— are up in the air, too.

If the strike lasts through
summer, the idea of new
shows for television’s tra-
ditional midseason would
be in jeopardy, one execu-
tive said.

There are some in the
television industry who
see ABC’s fall schedule as a
sign of things to come for
broadcast networks.

With television view-
ers, and media conglomer-
ates, increasingly turning
their attention to stream-
ing services, the future
for broadcast TV may lie in
schedules consisting pri-
marily of live sports, real-
ity games like “The Bach-
elor,” game shows or news
programming.

An ABC executive pushed
against that notion, saying
scripted series will always
be in the mix, and noting
that one of the network’s
big moves this spring was
to pick up the drama “9-1-1”
after it had been canceled
by Fox.

Still, it was hard not
to miss the increasing
amount of time spent in
upfront presentations tout-
ing new programming be-
ing created for stream-
ing services Peacock and
Disney+.

And perhaps the biggest
development in upfronts
week had nothing to do
with the broadcast net-
works at all. It was the vir-
tual presentation by Netf-
lix, a first. Netflix had never
needed to tout their wares
to advertisers before but
now they do, since it now
offers a lower-cost subscrip-
tion that contains advertis-
ing.

Aging

(52) to soap opera actress
Susan Lucci (76) have used
glamor shots of themselves
looking great in bathing
suits to boost their brands.

While the international
survey (from NordChem, a
U.K.-based company that
makes beauty, health and
cleaning products) focused
on the “when” of beauty, it
ignored the fact much of the
world is zooming past that
alleged peak and, as that
happens, the world might
come up with new defini-
tions for it.

If we do, demographics
figure to play a part. Be-
tween now and 2040, the
median age of all the peo-
ple living in the eight coun-
tries surveyed is projected
to jump from 41.8 to 46,
according to the World
Health Organization. In the
younger-than-average U.S.,
the median age will change
from 38.1 to 42.5, and the
ratio of Americans who are
65 or older will jump from
about 1in 7 to about 1 in 4
by the mid-2040s.

This graying demogra-
phy, which is hitting ev-
ery advanced economy and
happening at a rate un-
precedented in human his-
tory, is already raising ques-
tions about everything from
health care and taxes to im-
migration.

Soon, it figures to change
our collective self-image.

“Research on this talks
about something called
‘subjective age.’ People look
in the mirror and, even
though they know their ac-
tual age, what they see and
say to themselves is about
20% younger. Our age, at
least internally, is subjec-
tive,” said Charles Schewe,
professor emeritus of mar-
keting at Amherst Univer-
sity who, in the 1980s and
’90s, helped pioneer the
field of studying the con-
sumer behavior of different
age cohorts, such as baby
boomers and Generation X.

“But subjective age has
its limits,” Schewe added.
“Once people are in their
60s or 70s, they get more
realistic about age. I don’t
think anybody can say, for
sure, how people will define
things like beauty or what-
ever, and what that might
mean, when our population
has as many older people as
it’s going to have.”

One theory goes like this:
In youth-focused America,
a population dominated by
people 65 and older might

come up with new, less
youth-centric definitions of
beauty and vitality, how it
looks and feels and, criti-
cally, whether it is or isn’t
important.

Such a shift wouldn’t be
trivial. Economists and oth-
ers note that those partic-
ular crowd-sourced ideals
are powerful forces when it
comes to persuading people
to spend money, and new
definitions for beauty and
vitality could reshape ev-
erything from Hollywood
movies and fashion to beer
commercials.

Some believe that shift
has already begun.

“People in the beauty in-
dustry don’t even use the
term ‘anti-aging’ anymore,”
said Jennifer Norman, 52, a
former model and founder
of Humanist Beauty, a
Los Angeles-based life-
style company that, among
other things, makes skin
cream for people of all ages.
“Whenever you fight some-
thing, it persists. So being
‘anti-aging’ only makes you
overly concerned about the
aging process. That’s not
where we want to be, as an
industry or as a society. I
think we might get past it
pretty soon.”

Moving forward

“I am tired of the culture
of youth.”

So began the first-person
copy (in French) used in a
series of photo-driven print
ads for Tom Ford brand jew-
elry that ran in a 2010 edi-
tion of Vogue Paris mag-
azine. The photo accom-
panying designer Ford’s
words featured a male and
afemale model, both appar-
ently in their 60s, embrac-
ing in a passionate, inti-
mate Kiss.

Older models were rare
in 2010, and older models
portrayed as sexual beings
were rarer still.

No more. Jane Fonda,
85, Helen Mirren, 77, An-
die MacDowell, 65, and
the late writer Joan Did-
ion (87 when she died, in
2021) are just a few of the
famous women who in re-
cent years have appeared on
the covers of fashion mag-
azines or in fashion ad-
vertising campaigns. Ac-
tor Jeff Goldblum, 70, mu-
sician/actor Lenny Kravitz,
58, and day-laborer-turned-
model Mammikka, 60, are
among men who've recently
popped up in similar set-
tings.

None of those ads and
magazine covers suggest
age is a barrier to being
fashionable. And few, if any,
feature anything approach-

ing frumpy.

Age, at least in the cur-
rent moment of high fash-
ion, is chic.

Most of the biggest fash-
ion houses (L’Oréal, Prada
and Chanel, among oth-
ers) offer products and re-
lated ad campaigns aimed
at older customers. And vir-
tually all fashion companies
offer public messaging that
at least suggests older peo-
ple and beauty aren’t sepa-
rate concepts.

It’s all a bit of a coun-
tertrend, for now, with
data on the fashion indus-
try suggesting older mod-
els remain an exception. A
2019 study by FashionSpot,
which tracks the industry,
found 5% of the models that
appeared on the covers of
the 51 biggest fashion mag-
azines during the previ-
ous year were 50 or older,
a rate that had been stable

tion of beauty.”

“I think there’s a dignity
and respect that we all de-
mand as we get older,” Nor-
man said. “But, today, with
TikTok and Insta(gram)
and YouTube, the clout is
no longer with large com-
panies and brands and de-
signers saying ‘This is how
you should look.” The clout
is with customers, and a lot
of them are older.”

Slow going

Sadly, the coming demo-
graphic revolution proba-
bly won’t be televised; or
streamed, or released in
theaters. At least not any-
time soon.

Though there are an-
ecdotal signs of change,
a barrage of studies from
researchers as diverse
as the USC Annenberg
School for Communica-
tion and the Center for the

“The idearight

now is that aging

is something to be
embraced. It’'s a
privilege to get older.”

— Jennifer Norman, 52, a former model and founder of
Humanist Beauty on a shift in America’s view on getting older

for about five years. Fash-
ionSpot also found that less
than 2% of runway models
were 50 or older.

But hiring models older
than 40 has become com-
mon only in the past 15
years. And at least some
insiders believe the beauty
sector’s push for older cus-
tomers is only just getting
started.

“The idea right now is
that aging is something to
be embraced,” said Human-
ist Beauty founder Norman.
“It’s a privilege to get older.”

And if getting older is a
privilege, selling older is po-
tential profit.

In 2020, Americans age
50 and up spent about
$152 billion on clothes and
shoes, according to a study
released late last year by
AARP. By 2040, that group’s
annual clothing bill is pro-
jected to jump 75%, to about
$265 billion. Fashion sales
to other age groups aren’t
expected to grow at any-
thing close to that rate.

Norman, among others,
suggests an aging popu-
lation is starting to lever-
age its growing purchas-
ing power with social me-
dia to usher in what she
termed “the democratiza-

Study of Women in Televi-
sion and Film at San Di-
ego State University to
Time magazine have ex-
plored mountains of data
to reach a common conclu-
sion: Hollywood is blatantly
ageist.

Research shows older
people are chronically un-
derrepresented in mov-
ies and TV. For example,
the recent San Diego State
study of Hollywood-pro-
duced movies found that
in 2020 men over 60 made
up 10% of all characters de-
picted, while women of the
same age accounted for just
6%. While neither number
comports with the general
population, the lack of older
women in film is particu-
larly egregious.

Also, when older people
do pop up on screen, they’re
often depicted in ways more
likely to reinforce stereo-
types about age and gen-
der than they are to portray
how people actually live.

Older men, for example,
have a lot more hobbies on
screen than they do in real
life. And, in movies and TV,
older women are far more
frequently depicted primar-
ily as mothers than they are
for their independence or

intellect or physical cour-
age.

Some have suggested the
complaint is only semi-fair.
Drama, by definition, isn’t
about reality. And charac-
ters of all ages are writ-
ten poorly more often than
they’re written well.

But Hollywood’s ageism
— which research suggests
also extends to discrimina-
tion against older directors
and older screenwriters —
is felt by at least some of
the industry’s biggest cus-
tomers.

“You know what role I
saw recently that I could
relate to? Moneypenny!
She’s older and she gets to
boss James Bond around,”
said a laughing Tanya Fa-
cinelli, 74, a retired librar-
ian and self-described “big
movie buff” who lives in Ea-
gle Rock.

“Other than that, I think
of a lot of characters that
are roughly my age are in a
film just to support some-
body else,” she added.

“Moneypenny is like that,
too, now that I think about
it.”

But a few recent events
might be seen as signs
that Hollywood’s ageism is
cracking.

In February, longtime
Hollywood data company
National Research Group
found that 87 of the top 100
actors and actresses most
likely to prompt a movie
fan to buy a ticket were 40
or older. Topping the list
was Tom Cruise, then age
60, and the average age of
the top 10 was a tick over
56 years old.

And it’s not just surveys.

Michele Yeoh and Jamie
Lee Curtis were 60 and 64,
respectively, when they won
Oscars this year for best ac-
tress and best supporting
actress for “Everything Ev-
erywhere All at Once.” Nei-
ther was the oldest to win
those awards in the past two
years. Frances McDormand
was 64 in 2021 when she
picked up an Oscar for best
actress for “Nomadland,”
and that year’s best support-
ing actress, Youn Yuh-jung
of “Minari,” was 74.

Based on recent trends,
none of those winners
were age outliers. In fact,
the average age of best ac-
tress winners over the past
five years was 52.2, which
is considerably older than
best actress winners of
earlier periods. From 1999
through 2003, for exam-
ple, the best actress aver-
age age was 31.8. From 1979
through 1983 it was 44, and
from 1959 through 1963 it
was 33.2.

A less dramatic version
of this age wave is happen-
ing with men, too. The av-
erage best actor winner
over the past five years was
54, while the winners from
1999 through 2003 were, on
average, 40.4 years old, an
age that roughly matches
best actor winners from
previous eras.

Older actors aren’t just
winning Oscars, either.

In 2021, Kate Winslet
was 46 when she picked
up an Emmy for best ac-
tress in a limited or anthol-
ogy series. Hanna Wadding-
ham was 47 when she won
an Emmy for best support-
ing actress in a comedy se-
ries, and Jean Smart was 70
when she won that year’s
Emmy for best actress in a
comedy series.

It should be noted that
none of those roles is dis-
missive of either women or
older people.

Winslet’s character, in
“Mare of Easttown,” was
a smart, relentless detec-
tive and a former star ath-
lete. Waddington plays the
conniving but ultimately
vulnerable team owner in
“Ted Lasso.” And Smart, in
“Hacks,” is an aging comic
hoping to remain relevant.

Still, experts who track
all of Hollywood — which
most years includes as
many as 200 movies fea-
turing thousands of char-
acters — aren’t swayed that
a few, high-profile awards
signify broader change.
Instead, they say progress
is coming slowly, when it
comes at all.

“Unfortunately, mature
individuals are considered a
niche market in Hollywood.
These attitudes are unlikely
to change unless great pres-
sure is brought to bear on
decision-makers. Holly-
wood only changes when
it has no choice,” Martha
Lauzen, a film and televi-
sion professor and executive
director of the school’s Cen-
ter for the Study of Women
in Television and Film, said
via email.

Lauzen noted that the
data shows most female
characters in movies are in
their 20s and 30s and most
male characters are in their
30s and 40s. And while
there’s a particular drop-off
for female characters after
age 40, she said portrayals
of people age 60 or older, of
both genders, “remain un-
derrepresented.

“While changing demo-
graphics may be destiny in
certain areas, I don’t think
that will apply to age,” she
wrote. “It seems to be one of
the last acceptable “~isms."”



